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Company Overview
Greenleaf Science & Technology Inc. is a next-generation wellness and lifestyle
company headquartered in the Philippines, backed by Greenleaf China’s world-class
manufacturing and R&D capabilities. By combining affordable, high-quality product
access with cutting-edge digital marketing, Greenleaf is building a scalable
ecosystem for wellness, entrepreneurship, and inclusive growth across Asia.

Strength from Greenleaf China

GMP & ISO 9001 Certified

Greenleaf Science & Technology Inc.

Empowering Wellness Through Innovation, Manufacturing, and Digital
Transformation

Greenleaf China ensures consistent product excellence, global compliance, and price
competitiveness, powering Greenleaf PH with direct access to a vast portfolio of safe,
effective, and affordable goods.

 facility in Suzhou, China

Registered capital: US $22 million

Total project investment: US $68 million

106,800 m² manufacturing complex with cleanroom-grade standards

Advanced machinery imported from Germany, France, Italy

Collaborations with international leaders: INTERCOS (Italy), CRB – Swiss
National Skin Care Research Center

Over 80,000 tons annual production capacity

International R&D collaborations (Japan, France, Italy, Switzerland)

Home to premium brands like SEALUXE, Kardli, i.Life and many more

Awarded direct marketing license by China’s Ministry of Commerce (March 16,
2016)
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Our Mission
To be the leading force in democratizing access to wellness products and digital
income, combining science, scale, and skills to reshape modern consumerism and
digital entrepreneurship. 

 
Smart Livestream Selling 

GL Membership Program 

Cooperative-based marketing 

Philippine Focus: Digital Commerce + Community Empowerment 

with exclusive rewards and product vouchers 

and community retail integration 

Greenleaf Science & Technology Inc. (Philippines) bridges manufacturing strength with a
tech-enabled distribution model focused on: 

It is also pioneering the first TESDA-certified Digital Marketing and Livestreaming
Course, aiming to empower 10,000 young entrepreneurs with certified skills in content
creation, affiliate marketing, and e-commerce operations—driving both economic
opportunity and consumer demand. 
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